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Nine case studies and infographics on cart abandonment and email retargeting
https://econsultancy.com/blog/63466-nine-case-studies-and-infographics-on-cart-abandonment-and-email-retargeting#i.weabnjzqdeyul0
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Statista 2012%RE
http://www.statista.com/statistics/232285/reasons-for-online-shopping-cart-abandonment/
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74 percent get frustrated with websites when content,
offers, ads, promotions, etc. appear that have nothing to

do with their interests

Online Consumers Fed Up with Irrelevant Content on Favorite Websites,
According to Janrain Study
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http://www.janrain.com/about/newsroom/press-releases/online-consumers-fed-up-with-irrelevant-content-on-favorite-websites-according-to-janrain-study/
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